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Rockwind Community Links 
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COMMUNITY LINKS 
  

Creative thinking about the role of a 

golf course 

TM 
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Agenda 
  
•Conception 

• Team  

•Budget 

•Design 

•Construction 

•Results 
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ROCKWIND’S OBJECTIVES 

• Grow the Game 

• Increase Quality of Life 

• An amenity for their citizens 

• A place for families, youth 

• “How golf should be played” 
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Hobbs City Commission 
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Conception 

1/28/2016 6 



7 January 28, 2016 

Increase the Quality of Life in Hobbs 
V e t e r a n ’ s  M e m o r i a l  C o m p l e x  

H e a l t h  W e l l n e s s  L e a r n i n g  C e n t e r  
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Linking of community  

• Engagement goals 
•  What the public wanted 

•  Public involvement in process 

•  Golfers and Non-Golfers 

•  Trail 

•  Increase participation 

•  Increase enjoyment 

•  ROI not always about $$ 
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• City Staff and Golf Staff - consisted of long-time 
employees, as well as new additions to fulfill  
the vision 

 

• Golf Committee – 12 avid golfers and 
advocate residents to be the voice of the 
community in the development process 
 

• The local team selected Andy Staples Golf 
Design and Wadsworth Construction to lead 
them to their new municipal course. 
 

Our Team 
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Our hypothesis… 

Community Asset = Success 
 
 

• GOLFERS & NON-GOLFERS 
 

• QUALITY OF LIFE 
 

• PRIDE OF OWNERSHIP 
 

• FAMILY VALUES 
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Budget 

• Capital Costs 

• Operating Costs 
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Capital 

Rockwind Clubhouse   $3,048,815.05 

Rockwind Golf Course   $11,898,280.90 

Rockwind Trail     $1,502,322.24 

Renovation for Rockwind Grill  $274,092.53 

Furniture & Equipment    $96,266.99 

Total Investment     $16,819,777.71  
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Active Operating Budget  

FY 2016 

• Salary & Benefits   $1,343,334.25 

•Operations    $1,652,239.51 

•Cap-out    $488,794.93 
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Design & Construction 
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“If I had asked 
people what they 
wanted, they would 
have said faster 
horses.” 
 

  - Henry Ford 
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Results 
Old versus New 
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F rom 2008 -2013:  

17,000  rounds/ yr  ave.  

 

On t rack to  reach  

30,000 rounds  in  1 s t  year  
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Execut ive/Par  3 ,   

9-hole  course  

*  $6/ round fo r  adu l t s ,   

k i ds  p lay  FREE  

*  B r i ng  3  k i d s  and  

adu l t  p lays  FREE  
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Youth Golf  
 

*    F i r s t  Tee  P rogram  

In  13  e lement a ry  schoo l s ,  t he  Boys  &  G i r l s  C lub  

and t he  Hobbs  Teen  Cent e r  

 

*    The  home cour se  o f  t he  loca l  h i gh  schoo l ,  

j un i o r  co l lege  and un i v e r s i t y  go l f  t eams  
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The Rockwind 

Golf  Shop  

se l l s  an average 

of $13/round 

in  merchandise,   

as compared to 

the nat ional  

average of  

$5-$6/round. 
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Bui ld ing Social  Ci rc les  
-  L a d i e s  N i g h t ,  C o u p l e s  N i g h t ,  G l o w  G o l f ,  

P a r e n t / C h i l d  T o u r n e y s ,   

O b s t a c l e  C o u r s e  T o u r n a m e n t s  
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Rockwind Grille 
A Site for Community Social  Engagements 
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ROCKWIND RESULTS 
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ROCKWIND RESULTS 
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ROCKWIND RESULTS 
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QUESTIONS? 
Andy Staples, ASGCA 

andy@staplesgolfdesign.com 
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Thank you 


